


Abstract 

We explore the trade-off between market concentration and multi-market participation in 
evaluating proposed mergers.  Wh
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traditional measures of market concentration can cause policymakers to block mergers 

that actually enhance consumer welfare and vice versa.



A. Historical Perspectives 

Concerns and general suspicion about market concentration and monopolies have a long 

history in the United States, dating back to the earliest days of the new republic.  That 

economic and political liberties were seen as inex11171lyl lnktedfo nat that thecoa
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purportedly being exploited by the monopolistic business practices of the railroads 

(Thorelli, 1955, pp. 58-62).  

 Despite these early concerns with the concentration of economic power, the founders 

recognized the need for the government to protect the rights of the citizenry to acquire 
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It is beyond the scope of this paper to evaluate the various arguments that have been 

advanced concerning the prn8en 

arol of thie antitrust laws. 
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representative SMP and MMP are given, respectively, by 





B. Symmetric Costs 

In this section, we assume that costs are symmetric so that 0





It follows from (9) th



C. Asymmetric Costs 

In this subsection, we relax the assumption of symmetric costs and allow for the 

possibility that there are economies )0( !V  or diseconomies ( )0�V  associated with 
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when the market is served exclusively by n  SMPs.  The greater are multi-

market economies and the stronger are demand complementarities, the smaller the 

number of p93o 



commerce or in any activity affecting commerce in any section of the country, the effect 

of such acquisition m









While the more modern interpretation of the proper role of the antitrust laws emphasizes 

economic over socio-political considerations, concerns over the adverse economic effects 

of increased ma



References 







Shelanski, H



  



 31

 


	By
	Dennis L. Weisman*
	January 2005
	
	JEL Classification Codes: L51, L96
	Keywords: antitrust, market concentration, mergers, demand complementari	ies



	Abstract
	1. Introduction

